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LAWRENCE A. DiCAPPA

SUMMARY OF QUALIFICATIONS

Extensive product knowledge is coupled with creative ideas for product application and a
solid history of sales success. A proven ability to develop sales potential in new market
areas. Strong analytical and planning skills, combined with the ability to coordinate the
efforts of many to meet organizational goals. Productive and efficient work habits
without supervision. Self-motivator and high energy.

PROFESSIONAL EXPERIENCE

A solid background in sales and product experience.
Additional supervisory as well as training experience.

EMPLOYMENT HISTORY

Telephone Sales Representative, AMP Special Industries June, 1994 — Present

e Achieved 140% growth in assigned account responsibility: from $90,000 to $230,

000 in the year 1995. Accounts were previously declining at 35% annually.

e Developed a complete marketing program where none previously existed.
Program now serves as a guide for new hires and future departmental growth.
° Set up and established new territory by:

- Devising a technique for introducing the sales concept and then the
product to customers.

- Designed an introductory call script which is now standard for the

-  Oepatopeng a strategy for attacking and penetrating a customer master list.

- Serving as product specialist and trainer for six new hires.

- Developing complete managerial outline for continued growth and success
of the department.

o Finished in top three in both advanced and basic sales training classes.




DiCAPPA
EMPLOYMENT HISTORY, contd.

Office Manager, American Excelsior Company 1990 - 1994
(Approximately two years full-time while attending college)

Responsible for internal sales services.

Purchases 70% of company’s raw materials.

Managed workflow for an office of five personnel.

Coordinated the workload of warehouse and trucking personnel in arranging
shipments of customers orders via company-owned fleet and common carriers.

EDUCATION

BS, Business Administration, Drexel University, Philadelphia, PA, 1994

Major: Marketing, 4.0 average in field of concentration.

65% of total college expenses were earned through full-time and part-time employment.




